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Answer any FIVE questions
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*kkkk

Define advertising. How advertising is differ for consumer, industries and institutions? Explain
briefly by taking two examples for each one in Indian context.

What are the functions and objectives of advertising manager?
What are the main functions of advertising agency?

Write a short note on advertising budget. What are the various methods used in advertising
budget? Explain with an example.

What are the methods and approaches used in selecting media? Explain importance of media
research.

What is meant by visual layout? What are the important measures to be taken in visual layout?

Define advertising effectiveness? How can we measure advertising effectiveness? What are
the different methods used while measuring advertising effectiveness?

Write short note on:
Retail merchandising techniques.
Public relation campaign.

What are the various steps in publicity? Explain briefly. What is the importance of publicity?
What are the draw backs of publicity? Explain with an example.
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